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Community voice to be 
heard in Fishermans Bend
By Alana Beitz

Th e Minister for Planning Richard Wynne has appointed a team of community representatives to 
advise him on the development of the Fishermans Bend precinct. 

Th e Fishermans Bend Ministerial Advisory 

Committee comprises 11 members with 

a variety of expertise in areas such as 

architecture, transport, business and 

government. 

Mr Wynne believes the committee will 

lead to a more transparent, insightful and 

community-focused development of the 

precinct. 

“I’ve chosen a committee which brings 

together the best in planning experts and 

community members, giving locals a direct 

voice in the process,” he said. 

Th e Fishermans Bend precinct covers an 

area of 450 hectares to be divided into fi ve 

distinct neighborhoods, making it the largest 

urban renewal project in Australia. 

While approvals for residential 

developments have already been made, 

there has been resounding concern from the 

community that services such as schools, 

transport and public spaces are being 

sidelined. 

One of the major obstacles in the 

development of Fishermans Bend is 

that most of the land is privately owned, 

minimising the potential for open spaces 

and shared community facilities.

Public administration leader Meredith 

Sussex has been appointed as the chair 

of the committee, and says the success 

of Fishermans Bend will come down to 

planning and timing. 

“It is unusual for a major urban renewal 

project to be undertaken when most of the 

land is privately owned,” she said. “But that 

provides us with the opportunity to develop 

new planning models.”

“Th e timing of delivery of new infrastructure, 

including transport, schools and 

community facilities has been an issue in 

new neighbourhoods across the world. 

Fishermans Bend provides an opportunity to 

do a better job of this.”

Ms Sussex believes any planning that 

involves the community is positive. 

“Decisions made with community input are 

simply better decisions than those made 

without that input,” she said.

Docklands resident Phil Spender is one of 

three community representatives elected to 

the committee, and he is looking forward to 

a more open and inclusive approach to the 

development of Fishermen’s Bend.

Mr Spender says that there needs to be 

a “watering down of political power” 

in new urban development, after the 

previous government rezoned land without 

community consultation.

He said he hoped this Labor government 

would take a more transparent approach to 

the development of the precinct, notifying 

residents to changes, and opening avenues 

for community members to appeal 

decisions. 

“Th e key to Fishermans Bend’s success will 

be sensible and sustainable development,” 

he said. “If this can be achieved, the area will 

grow into an attractive location for a diversity 

of people.”

Th e other two community representatives 

elected to the committee are former mayor 

Janet Bolitho, and Fishermans Bend Network 

member Helen Halliday. 

Th ey will work with committee members 

Lord Mayor Robert Doyle, Port Phillip Mayor 

Amanda Stevens and a number of experts 

in design and planning including: Lucinda 

Hartley (urban renewal); Michelle Howard 

(social infrastructure); Eric Keys (integrated 

transport); Rob McGauran (architecture and 

housing); and Tania Quick (business and 

local industry). 

Th e committee was expected to have its fi rst 

meeting in early August and it is expected 

the fi rst stage of strategic planning will be 

fi nished by early 2016. 

Image: (left to right) Janet Bolitho, Minister for Planning Richard Wynne, Meredith Sussex, Albert Park MP Martin 

Foley, Helen Halliday at the proposed Ferras St school site.  
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But operators in Southbank would have 

paid less under the original management 

proposal.

Under the successful motion, they 

will also be paying $1500 in their fi rst 

year, and not the $1000 originally 

recommended by management.  And 

they will be paying the full $3000 in their 

second year of operation, rather than 

their third.

At the July 28 meeting, Cr Richard Foster 

said: “It is entirely outrageous to suggest 

that Melbourne, one of the world’s 

most forward thinking, progressive, 

environmentally sustainable cities on the 

planet, isn’t green enough because we 

won’t make ratepayers spend their hard-

earned on commercial enterprises.”

“If people were serious about running 

car share businesses, maybe they’d be 

running electric cars and installing car 

charging points,” he said.

Only Cr Stephen Mayne voted against 

the motion, primarily because of the 

impediment of fi nding a commercial 

space before council will release an on-

street space to operators.

It is unclear whether councillors fully 

understood that they were imposing fees 

in Southbank for the fi rst time.

During the July 28 debate, Cr Arron Wood 

said: “I think the fee structure is right – no 

increase in the CBD.”

He also called on car share operators to 

work collaboratively with the council in 

the future.



24    SOUTHBANK LOCAL NEWS    ISSUE 44

Businesses in Southbank
SOUTHBANK-BASED BUSINESSES WISHING TO BE PROFILED IN THIS SECTION SHOULD EMAIL: ADVERTISING@SOUTHBANKLOCALNEWS.COM.AU

ONE STOP COLLECTABLES SHOP

A PERSONAL APPROACH TO FINANCIAL MANAGEMENT

Having operated in Melbourne 
since the 1930s, Downies Coins 
is Australia’s longest-running 
numismatic collectables 
business. 

While the business opened its fi rst 

standalone retail store in the CBD in 1994, it 

has recently moved to its new home at level 

three of the Southgate shopping precinct in 

Southbank. 

Stocking a wide range of modern and 

historical numismatic issues, marketing 

manager Luke Templeton said the store had 

something for everyone. 

“We’re a business that sells coins, banknotes, 

militaria, stamps, jewellery and generally 

whatever interests peoples collecting habits!” 

he said. 

“We sell via a number of other channels 

including mail order, online, wholesale, and 

through auction.” 

“Each channel really complements the other 

but we see our retail stores as a fantastic 

opportunity to be face-to-face with our 

clients and the resulting dialogue is very 

powerful.”

In 1932, at barely 16 years of age, founder 

Phil Downie established the Palmerston 

North Stamp Company in New Zealand 

before moving to Australia in 1937. 

Since then, Downies has expanded into 

all fi elds of collectables and notably 

numismatic coins and banknotes to become 

an industry leader in Australia. 

Open six days a week and just a fi ve-minute 

walk from Flinders St, Mr Templeton said 

the spacious new venue at Southgate off ered 

a professional, educational and highly 

personalised experience for its customers. 

“We try to draw on our knowledge and 

experience and I think that is appreciated by 

the customer.” 

“Coin collecting is one of the oldest 

known hobbies and there is a rich history 

in Australian numismatics – which is 

something that our customers really connect 

with,” he said. 

“I think when someone can come into 

your store and actually learn something, 

it’s fantastic. Th at sense of learning and 

connection to history is probably the 

foundation of collecting for most people.”

Led by store manager Neil Luxton and 

assistants Sally McTaggart and Julie 

Pickering, Luke said the whole team at 

Southgate held a strong passion for the trade.  

“I collected modern coin issues as a kid 

Th e team at the newly-
established Morgans 
Southbank branch 
understands the importance of 
building personal relationships 
with all of its clients. 

As part of Australia’s largest retail broking 

company, the new Southbank offi  ce is 

one of more than 60 Morgans branches in 

Australia, which specialises in servicing 

retail investors. 

“Th at’s unique as opposed to putting your 

money with a fund manager and that’s the 

end of your involvement. Th is is about taking 

control of your own destiny and working 

with someone to do so.”

Consisting of other senior advisers Campbell 

Walker, Matthew Reid and Michael Aladjem, 

each member of the Southbank team 

possesses more than 15 years experience 

in advising private clients in the fi nancial 

services industry.   

Th e branch provides comprehensive 

advice across a range of areas including 

stockbroking (domestic and international 

equities), fi nancial and retirement planning, 

superannuation, managed funds, cash and 

fi xed interest and derivatives. 

It specialises in giving direct share 

investment advice within self-managed 

super funds (SMSFs).  

As Campbell Walker explained, the team’s 

relationship with all of its clients was built 

on a long-term foundation of trust and 

experience.  

“We’ve all been through the tech wreck in the 

year 2000, the resource boom from 2002 to 

2011 and bust since 2011, the GFC, and also 

the European/Greek debt crisis,” he said. 

“We’ve had a loyal and happy client base for 

a long time because the key is recognising 

that we’re not going to get everything right 

(and our clients know that) but it’s how we 

manage it when we get it wrong.” 

According to Michael, the team’s main focus 

is on ensuring wealth security by tailoring 

every individual portfolio to the risk profi le 

and future needs of each and every one of its 

clients. 

“Part of getting to know the client is getting 

to know you and it’s completely personal. If 

you don’t have a personal relationship with 

a client you become a commodity. It’s as 

simple as that,” he said. 

 “A lot of it is just regular contact. Some of my 

clients I speak to at least once a day, others 

a few times a week, some monthly or just 

quarterly – it’s just what suits. Our work is all 

about personal relationships.”

Situated at Riverside Quay in Southbank, 

Campbell said the team and all of its clients 

alike loved doing business at its new vibrant 

and relaxed location. 

“All of our clients are enjoying it down here 

– it’s very accessible and it feels like you’re 

away from the city and the hustle and bustle.  

Th ere’s an enthusiastic and much more 

relaxed feel,” he said. 

“People love it because it’s so close to 

Flinders St Station and we are situated in 

amongst all of the cafes and restaurants – it 

has a great feel to it down here”.  

For more information visit 

www.morgans.com.au/southbank

Morgans Financial Limited AFSL 235410

myself so when an opportunity became 

available it was something that sort of 

piqued my interest and I think that’s actually 

how a lot of our staff  come to fi nd us,” he 

said. 

“Working with something you’re passionate 

about and assisting others in their passion is 

highly rewarding, so we’re very lucky.”

After many years operating in Melbourne’s 

CBD, Mr Templeton said his team and 

customers alike were enjoying the relaxed 

nature of its new location at Southgate. 

“It’s a great location and the centre here at 

Southgate is fantastic,” he said. 

“We’re in what is now probably the 

central tourist, entertainment, shopping, 

and cultural hub of Melbourne so it 

complements our business well.”  

For further information visit 

www.downies.com/retail  

Owned and operated by an experienced 

team of four, senior adviser Michael 

Ibbott said the Southbank branch off ered 

customised advice to its clients across a 

range of asset classes. 

“Th e business is actually owned by us, so I 

suppose you could argue because we’ve got 

the skin in the game we benefi t and suff er 

if we don’t perform well or look after our 

clients,” he said. 

“It’s about working as a team with our 

clients. We’re not just here to be investment 

managers, we are also looking to educate 

and help them make decisions and work 

towards their goals.”

Downies marketing manager Luke Templeton, store manager Neil Luxton and assistant Sally McTaggart. 

Morgans Financial Southbank’s senior advisers Campbell Walker, Michael Ibbott, Matthew Reid and Michael Aladjem.
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